
 

 

Why you should integrate social media 
into your PR plan? 
 
There is no doubt that the field and scope of public relations has been 
significantly affected by the rise of social media. It is crucial for practitioners to 
embrace all of the features it offers, from sponsored contents, ads, live 
coverage, location tags and analytical tools when developing a well-informed PR 
strategy.   
 
 
 
 
The key to any PR strategy is to find ways to expand our audience. With social media, PR professionals can focus on the larger 
audience and not just that one media audience. By focusing on how the service or product is of value to the end user, social 
media provides the easiest way to reach them. Now you can use bloggers, influencers as well as your own audience to tell your 
story. This enables you to build a strong social proof, which directly translates into becoming more trustworthy to your 
audience. Social media also allows you to target your audience; meaning no resources are wasted trying to push a campaign on 
a platform where your client’s audience isn’t present and active. 
 
With the increased demand for creative content and 
increased competition it is crucial for PR professionals to 
push harder on diversifying content. The rising popularity 
of social media means the lines between PR and marketing 
are completely blurred. So it is time for PR specialists to 
step out of the box and expand their duties beyond 
building relationships with journalists and pitching press 
releases. However, this doesn’t mean creating an electronic 
copy of a press release and posting it on all social media 
platforms. 
 
 

Each social media platform offers different features which 
allow PR professionals to produce tailored content, 
enabling them to deliver their client’s messaging and create 
their unique brand identity. This can be done all the way 
from storytelling through a series of short videos, to 
collaborating with influencers and bloggers, to engaging 
with end users through live coverage of important events 
or even live chat with the brand’s audience. All of this 
brings the brand closer to the end user. Through social 
media, PR professionals are able to facilitate brand 
messaging by sharing content directly with the target 
audience. 
 
In order to achieve this, PR agencies should focus on 
working with a larger audience, incorporate graphic 
designers and digital marketers into their teams, and get 
creative with their content. Most PR strategies involve 
sharing positive case studies to highlight the brand’s 
success.  
 

 
“With the increased demand for creative 
content and increased competition it is 
crucial for PR professionals to push harder 
on diversifying content.” 



 

 

However, the competition for original and creative content 
has increased, which implies that your audience will not 
want to invest their time in reading a long article. This is 
where choosing the right platform to share your story is 
important.  
 
When it comes to storytelling the story will get double the 
success when it is given life either by being transformed into 
a short video or an engaging image. This can have a stronger 
effect and may also result in going viral across all social 
media platforms. 
 
Another successful example is by translating numbers and 
data into infographics. People tend to be attracted to 
images more than texts, and by having your data presented 
in a visually attractive post along with a short summary 
explaining the numbers you will ensure better engagement.  
 
 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 

Getting creative requires designers and digital marketers to 
join your team in order to be able to deliver a full product for 
clients. It also requires professionals to use social media 
analytics tools effectively. In fact, it is the analytic tools that 
will make PR more data driven, resulting in well informed 
campaigns. 
 
As PR professionals our focus and aim is to deliver our 
clients messaging to targeted audiences. With our audience 
moving into the digital public sphere it is essential for PR 
agencies and experts to start integrating social media into 
our work, and ensure there is a tailored plan of content 
which fits the requirements of each social media platform 
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“PR agencies should focus on a larger 
audience, incorporate graphic designers 
and digital marketers into their teams, 
and get creative with their content.” 




